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0 RUIVIRZ Q& RTIBIHZ DVIRXQEHGRQ& KUMADQ SUCASBVIOQ
B\ WHS [UFDQ0 HMRAWN SMVARSDOS: KXURK DG LY
FKDUMJGE. WHEVBMR * HRULD DvD SUYDM FRHEOFDWRIDO

QEH.DCDUV FRTBIHHYI DIHSLOWDRKLQ)  URVFDURK DQG SXEAE
VHUEHLQWHDUV KXP DQWH/ \RADCDQG (OWUDOAHIFHY DG
SUR HMRIDCBLRIUP V

7 KHFRBIHGRW\R EUQ) P RHIZ DIHHW\R IWEDQG DG W
+ RAVWON 0 DQDIHP HOASIRIUP V] LRUHDMQ) HURT HONERW
| RUWHI RXU\ HDUGHUHHDQGRH\ HOURHINLEDW SURILEP VDQG

| RUVAKRROHOURT® HOADVD ZKR® 7R DAFRP SOK WLV JRDOO 948

Z [OEX G EDQG DG SRILP 7 DIHHWWURXIK DQXP EHUR
P HAXP V \RLFOGHQI MICAMERD.GDOHIMQ) IDARDQG7 9

\SRW SXETFDARQVDQGP RH

7 KHP DMROR 0 RUIVYARZ Q& RTBIHLVVR SURMGHHEXFDARIO

RSSRUNMQWAYLOD SRUMYH DG QAUIMUQ) HOMLRP HOMKDWZ LD

HIDEGIWWYGH-ONV VR EHRP HIX® | XCPARDCSHROVIQRXU
JEEDORARN 7 KHFRWBIHSUHSDUHY I IDGOMAR @QHP HDQQII XO

DQGUZDLEQ) OV WHIHE HIDEQQ) WHP VR P DNH\RADD
FROWAKRYH DQG FXOMUDD UHBYDOQNFRQAEXWRQV\VR \RALHN/

0 RIIVURZ Q& RMIH IQIWARP P LW HQNR DFDGHP LF
H FHBAH SURMGAVH  SHIHASY/ WOWRWMUDQG HKDGAH
LQMBRXYDO SHIRIDCDQG QM SHIRDOGHBSP HONVRUMNYG-N
Z KR KDYHGP RQXADMG \WH SRMIADOR FRP SHMLQ D FKDOBILQY
XQEHI WDGOMIEHDCDWSIRILP R WG
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